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Abstract 

This study examines the role of social media algorithms in shaping political participation, public opinion 

formation, and electoral behavior among youth aged 15–25, a cohort undergoing critical developmental 

identity formation in digitally mediated environments. Drawing upon conceptual frameworks from 

computational social science, developmental psychology, and international policy analysis, this review 

explores how recommender systems and personalized content curation alter political discourse. Recommender 

systems, optimized for profit-driven user engagement, systematically amplify ideological silos, foster 

affective polarization (out-group animosity and distrust), and cultivate echo chambers and filter bubbles 

through mechanisms such as confirmation bias reinforcement, micro-targeting, and virality prioritization. 

Experimental and empirical evidence indicates that heightened exposure to partisan and outrage-driven 

content correlates with 20–50% increases in polarized attitudes, directly shifting user political mindsets. 

Psychologically, algorithmic curation narrows the traditional psychosocial moratorium of adolescence—

frequently leading to "identity lock-in"—while simultaneously eroding trust in democratic institutions, 

compounding civic debt among minoritized groups, and heightening radicalization risks. To mitigate these 

systemic harms, the paper evaluates interdisciplinary solutions, including media literacy education, 

algorithmic transparency, and regulatory frameworks (e.g., the EU Digital Services Act). Ultimately, the 

analysis underscores the urgent need for structural platform reforms to safeguard democratic discourse and 

support healthy youth civic engagement in an algorithmically mediated era. 
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1. Introduction 

The contemporary political landscape is increasingly defined by a digital mediation that has fundamentally 

restructured how citizens, particularly those in the formative stages of adolescence and young adulthood, 

consume information and construct their civic identities (Bennett, W. L., & Segerberg, 2022). The 

demographic cohort aged 15 to 25 represents the first generation to navigate the critical developmental tasks 

of identity formation within environments dictated by sophisticated recommender systems (National 
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Academies of Sciences, Engineering, and Medicine, 2024). These algorithms, while appearing as neutral 

conduits for content, function as powerful cognitive and social gatekeepers that prioritize engagement over 

informational accuracy or ideological diversity (Aragani et al., 2025). The consequence of this architectural 

shift is a profound intensification of political polarization, manifesting not merely as a divergence in policy 

preferences but as a deep-seated affective animosity toward opposing groups (Jha & Singh, 2025). This report 

examines the multifaceted role of social media algorithms in these processes, synthesizing evidence from 

computational social science, developmental psychology, and international policy analysis to provide a 

comprehensive review of the current state of youth political polarization (Jung et al., 2024). Social media 

algorithms structure the information environment by filtering and prioritizing content based on predicted 

engagement. The mechanism through which these systems contribute to political polarization among youth is 

illustrated in figure 1. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2. Conceptual Frameworks of Polarization in the Digital Age 

To understand the impact of algorithmic curation, it is necessary to first delineate the dimensions of 

polarization as they manifest in modern democratic societies. Polarization is often conceptualized as a 
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distribution of a population along ideological or social lines, describing both a static state the degree of 

bimodality at a specific time and a dynamic trend the movement toward such bimodality (Kreiss et al., 2024). 

In the context of youth, this phenomenon is increasingly characterized by a collapse of dimensionality, where 

multifaceted political identities are flattened into binary partisan categories (Harteveld & Wagner, 2023). 

2.1 Distinguishing Ideological and Affective Dimensions 

Research distinguishes between ideological polarization, centered on policy-based disagreements, and 

affective polarization, which involves emotional animosity toward the out-group. While many scholars 

historically focused on ideological shifts such as diverging views on abortion, immigration, or economic 

policy recent evidence suggests that affective polarization is a more diagnostic indicator of modern mass 

division (Baliñas Pérez, 2024). Affective polarization is rooted in social identity theory, where partisanship 

functions as an expressive identity. Partisans increasingly view their own group with warmth and the opposing 

group with distrust, selfishness, and closed-mindedness (Lee et al., 2022). 

For the youth demographic, the rise of affective polarization is particularly significant. Data indicates that 

while in-party warmth has remained relatively stable over the past several decades, negative feelings toward 

the out-party have increased dramatically, particularly since the 1990s (Iyengar, 2019). This trend is 

exacerbated by "sorting," a process where ideological and social identities become increasingly aligned with 

partisan labels (Abramowitz & Saunders, 2008). Consequently, for a young person, a single political 

affiliation can now predict a vast array of social, cultural, and moral preferences, leaving little room for the 

cross-cutting identities that traditionally mitigate social conflict (Literat et al., 2021). 

 

Table 1. Dimensions of Polarization as Manifested in Democratic Societies 

Dimension Primary Metric Psychological Basis Algorithmic Interaction 

Ideological Position on a 0-10 left-right 

scale 

Instrumental evaluation of 

policy 

Reinforcement of issue-

based echo chambers 

Affective Feeling thermometer (0-

100); out-party distrust 

Social identity; in-group love 

vs. out-group enmity 

Amplification of outrage 

content 

Perceived Survey-based estimates of 

party distance 

Cognitive heuristics; media 

visibility 

Promotion of high-conflict 

elite discourse 

 

2.2 The Impact of Polarization on Civic Trust and Engagement 

The consequences of these divisions extend into the core of democratic participation. Evidence from panel 

data suggests a complex relationship between ideological extremity and civic behavior (McCoy, 2018). While 

becoming more ideologically polarized can promote certain forms of political engagement as individuals feel 

more personally invested in the outcome of elections it simultaneously exerts a negative impact on political 

trust (Oser & Hooghe, 2018). This erosion of trust is particularly acute when individuals perceive the entire 

party system as polarized, leading to a sense of disillusionment with institutional solutions to social problems 

(Harteveld & Wagner, 2023). 

For youth, this dynamic is further complicated by "civic debt," where minoritized and lower-socioeconomic 

status (SES) individuals have fewer opportunities for traditional political participation, such as open 

classroom discussions or school-based civic programs (Woody, 2024). In these instances, social media 

platforms may serve as alternative "third places" for engagement, yet the algorithmic curation of these spaces 

often channels that engagement toward more polarized and reactive forms of expression (Hassan et al., 2018). 

 

3. Algorithmic Architecture and Information Isolation 

The technical design of social media platforms is a primary driver of the information environments youth 

inhabit (Brough et al., 2020). Recommender systems, optimized for the maximization of user engagement, 
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create structural conditions that favor the homogenization of content exposure. These mechanisms are often 

described through the conceptual lenses of filter bubbles and echo chambers (Shafiq & Tu, 2025) 

 

3.1 The Mechanism of Filter Bubbles 

A "filter bubble" refers to the personalization effects of algorithmic curation that limit exposure to diverse  

viewpoints. Developed through the analysis of vast amounts of user data including search history, click 

patterns, and time spent on specific posts these algorithms create a "personalized universe of information" for 

each user (Royse, 2024). original hypothesis posited that these bubbles intellectually isolate users and 

diminish the diversity of information, a concern that has gained empirical weight as algorithms have become 

more sophisticated (Pariser, 2011). 

On platforms like Facebook, the "Like" button serves as a potent data signal, allowing the system to refine its 

understanding of a user's tastes and preferences. While some argue that social media can actually broaden 

exposure for users who do not actively seek news, the overarching trend remains one of algorithmic 

amplification of ideological homogeneity (Kozinets, 2019). Recommender systems are specifically designed 

to deliver content that aligns with preexisting beliefs because such content is more likely to elicit the 

engagement shares, likes, and watch time that platforms monetize (Chung, 2025). 

 

3.2 Echo Chambers and Social Reinforcement 

While filter bubbles are technically driven, echo chambers emerge from the interaction between algorithmic 

curation and human social dynamics. An echo chamber is characterized by selective social interaction and 

confirmation bias, where users primarily engage with like-minded others (Meghani & Tripathi, 2025). These 

environments amplify shared perspectives while marginalizing dissenting voices, creating virtual 

communities where "the voice of each member essentially echoes that of every other member" (Pariser, 2011). 

The convergence of filter bubbles and echo chambers results in a fragmented information environment where 

youth are increasingly secluded from opposing viewpoints. This seclusion is not always a conscious choice; 

rather, it is a result of the "invisible filtering" performed by machine learning systems that operate below the 

level of user awareness (Piccardi et al., 2025). 

 

3.3 Causal Evidence: The Science Study on Feed Ranking 

One of the most significant breakthroughs in understanding the causal impact of algorithms on polarization 

was a study published in Science in 2025. Researchers utilized a browser extension to independently rerank 

the feeds of 1,256 US participants during the presidential campaign (Schmøkel, 2025). By altering the ranking 

of content to either increase or decrease exposure to "antidemocratic attitudes and partisan animosity" 

(AAPA), the researchers were able to quantify the impact on affective polarization (Liu et al., 2025). 

This evidence challenges the notion that social media platforms are neutral conduits. Instead, it proves that 

the structural architecture of a platform what it chooses to amplify and how it ranks content can directly shift 

the political attitudes of its users (Ong et al., 2023). 

 

4. Developmental Psychology: The Era of Algorithmic Adolescence 

The impact of social media algorithms is most profound during the critical developmental window of 

adolescence, typically defined as the ages between 12 and 18. This is a period characterized by what Erik 

Erikson (1968) called the "identity vs. role confusion" crisis, where individuals strive to construct a coherent 

self-concept (Orben et al., 2022). Historically, this process required a "psychosocial moratorium" a period of 

freedom to explore different values, roles, and beliefs without premature commitment (De et al., 2024). 

 

4.1 Identity Lock-in and the 40-Minute Diagnosis 

In the current digital environment, this moratorium is increasingly narrowed by algorithmic curation. The 
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concept of "algorithmic adolescence" describes how emotional and social formation is shaped by 

recommendation engines that interpret transient feelings as stable traits (Bonini & Gandini, 2019). Because 

platforms are optimized for engagement, they are highly sensitive to emotional resonance. A 2024 

investigation by Mozilla found that it can take as little as 40 minutes for TikTok’s algorithm to identify a 

user's emotional vulnerabilities such as loneliness, grief, or body image concerns and begin steering their feed 

accordingly (Madung & Mozilla Foundation, 2022). 

This leads to "identity lock-in," where a user is slotted into a specific emotional or ideological niche, making 

deviation increasingly unlikely due to continuous reinforcement. For a teenager whose identity is still 

"unfinished," the algorithm provides a coherent narrative and a set of labels (e.g., specific aesthetic 

communities or political tribes) before they have had the chance for genuine self-discovery (Jutel, 2024). 

 

4.2 The Construct of Algorithmic Foreclosure 

Building on the identity status paradigm of James Marcia, recent research introduces "algorithmic foreclosure" 

as a potential fifth status of identity development. Traditional foreclosure occurs when a young person makes 

a commitment to an identity without exploration, usually under the influence of parental authority. 

Algorithmic foreclosure, however, is driven by invisible machine learning mechanisms (Donovan, 2023). 

 

Table 2. Identity Statuses and Algorithmic Drivers in Adolescence 

Identity Status Level of Exploration Level of 

Commitment 

Algorithmic Driver 

Diffusion Low Low Passive consumption of non-

thematic content 

Foreclosure Low High Reinforcement of initial signals by 

engines 

Moratorium High Low Active searching, often hindered 

by bubbles 

Achievement High High Conscious formation after broad 

exposure 

Algorithmic 

Foreclosure 

Perceived High / 

Actual Low 

High Invisible filtering; illusion of 

exploration 

In this status, adolescents perceive themselves to be undergoing comprehensive exploration because they are 

seeing "new" content, but they are actually experiencing a narrowed semantic range that reinforces a specific 

worldview (Larsson & Frisén, 2025). This results in "premature certainty," a psychological state where the 

individual shows high levels of commitment and low levels of reconsideration, making them highly 

susceptible to polarized thinking and resistant to contradictory evidence (Ramirez et al., 2021). 

 

4.3 Neurobiological Vulnerability 

The effectiveness of algorithms in steering youth behavior is rooted in the "mismatch" of adolescent brain 

development. The emotional processing centers, such as the amygdala, mature earlier than the prefrontal 

cortex, which is responsible for impulse control and critical reasoning. Algorithms exploit this "window of 

susceptibility" by providing personalized, high-arousal content that activates the brain's reward centers 

(Chung, 2025). This encourages a passive engagement style where the teenager yields their developmental 

agency to the platform, trusting the recommendation engine to "know what they need" (Chen et al., 2024). 

 

5. Platform Comparisons: The Specificity of Algorithmic Influence 

Not all social media platforms influence polarization in the same manner. Differences in technical design, 
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engagement metrics, and content formats lead to varying degrees of impact on youth political diets (Tucker 

et al., 2018). 

 

5.1 TikTok: The Engagement Powerhouse 

TikTok has redefined the social media landscape by placing the algorithm at the absolute center of the user 

experience. Unlike Instagram or X, which were built on the "social graph" (following specific accounts), 

TikTok’s primary interface is the "For You Page" (FYP), which is entirely algorithm-driven (Coughlin, 2025). 

The algorithm is primarily sensitized to "watch time" and "rewatches," meaning the longer a user views a 

video, the more likely they are to see similar content on their feed (Wasilewski, 2026). 

Research has demonstrated how rapidly this system can lead users into "rabbit holes." In one study, interacting 

with transphobic content caused the TikTok algorithm to rapidly increase the volume and variety of far-right 

recommendations, including videos promoting white supremacy and conspiracy theories (Boucher, 2022). 

Because these videos are short (average 20 seconds), a user can be exposed to hundreds of polarizing messages 

in under three hours, effectively becoming radicalized in a single afternoon (Rainie & Anderson, 2021). 

 

Table 3. Median Engagement Metrics and Platform Characteristics (2024-2025) 

Metric TikTok Instagram X (Twitter) Facebook 

Average Engagement Rate 

(2025) 

3.70% 0.48% 0.12% 0.15% 

Core Algorithmic Signal Watch time / 

Rewatches 

Saves / Shares Replies / 

Retweets 

Comments 

Discovery Style Interest-based (FYP) Follower-

based 

Real-time / 

News 

Social / 

Groups 

 

5.2 Instagram and the Shift Toward Private Engagement 

Instagram, while still a major source of information for youth, operates under a different algorithmic logic. 

While it has adopted TikTok-like features through "Reels," its algorithm remains more nuanced, often 

prioritizing "retention" and "relationship-building" over raw discovery (Coughlin, 2025). In 2025, public 

engagement on Instagram (likes and comments) saw a gradual decline, but "hidden" engagement such as 

direct messages (DMs) and saves is on the rise. This suggests that while youth may be consuming political 

content on Instagram, the conversation is moving into more private, less auditable spaces (Ajaz, 2025). 

 

5.3 X and Facebook: The Drivers of Affective Animosity 

Despite their lower overall engagement rates compared to TikTok, X and Facebook remain central to the 

formation of affective polarization. Studies have found that use of these platforms is positively correlated with 

partisan "cooling" toward the out-party. This may be due to the text-heavy and argumentative nature of these 

platforms, which facilitates direct conflict and the "doxing" or shaming of opposing views (Draughton, 2022). 

 

6. Pathways to Radicalization and Extremism 

The relationship between social media and political radicalization is a global concern, with extremist groups 

leveraging algorithmic features to target vulnerable youth. The process of radicalization, which once took 

months, now typically takes days or even hours due to the prevalence of short-form propaganda (Hassan et 

al., 2018). 

 

6.1 The Dual-Pathway Model of Online Radicalization 

Current research proposes a "dual-pathway" model to explain how social media drives this process. 
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Algorithms can both "seed" extremist beliefs in previously moderate individuals and "reinforce" existing 

radical leanings (Milli et al., 2025). This is achieved through several psychological mechanisms: 

• The Illusory Truth Effect: Repeated exposure to pro-extremist content makes claims seem more 

accurate, even if they are false (Lavie-Driver et al., 2025). 

• The False Consensus Effect: High visibility of radical content leads individuals to overestimate the 

level of public support for extremist positions (Luzsa et al., 2021). 

• Desensitization to Violence: Constant exposure to emotionally charged and violent content can lower 

psychological barriers to political violence (Samet, 2025). 

6.2 The Role of Online Gaming 

A significant vector for youth radicalization is the online gaming ecosystem. Extremists use multiplayer 

games like Fortnite, Minecraft, and Call of Duty to target socially isolated youth with the promise of fun and 

community (Lamphere-Englund et al., 2024). According to a 2024 study, nearly 23% of online gamers have 

encountered right-wing extremist propaganda during play (Hassan et al., 2018). These platforms allow already 

radicalized youth to role-play violent fantasies, potentially bridging the gap between digital ideation and 

physical action (Lamphere-Englund & White, 2023). Algorithmic recommendation systems can facilitate 

gradual shifts toward extreme political attitudes through repeated exposure to emotionally charged content. 

The psychological and social pathways leading from algorithmic exposure to radicalization are presented in 

figure 2. 
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Socioeconomic and Ecological Mediators 

While algorithms are powerful, they do not operate in a vacuum. Socioeconomic status (SES), family 

environment, and racial identity are critical factors that moderate how youth interact with social media 

(Johnson & Zhang, 2025) 

 

7.1 Family as a Socialization Agent vs. Digital Influence 

Despite the pervasive influence of social media, families remain a primary source of political orientation. 

Approximately 61% of youth list their family as a top-five influence on their political opinions, followed by 

friends (45%) and personal experiences (35%) (Bogenschneider et al., 2021). Social media ranks lower as a 

primary influence (26%), but its role as a "source of news" is nearly universal (Springtide Research Institute, 

2024). 

Research shows that parents who maintain warm and supportive relationships with their children are more 

effective at transmitting their political attitudes. However, in highly polarized societies, households are 

increasingly becoming "bastions of like-minded people," creating family-level echo chambers (Tyler & 

Iyengar, 2023). 

 

7.2 The Digital Divide and Information Access 

The "digital divide" has evolved into a "second-level" divide based on the nature of use. While roughly 90% 

of youth across all racial and income groups now have internet access, their "information diets" vary 

significantly by socioeconomic status (Shafiq & Tu, 2025). High-SES youth are more likely to use the internet 

for academic, financial, and health information, whereas low-SES youth rely more on social media as a 

primary "third place" for social connection (Laursen & Collins, 2009). 

 

Table 4. Socioeconomic and Political Variation in Youth Information Diets 

Group Preferred Political Info Source Literacy Tendencies 

Voters (2024) News websites (38%), X/Twitter (18%) Check source truthfulness (81%) 

Non-voters Facebook (33%) Lower likelihood to verify (65%) 

Democratic Youth Instagram, Reddit, News apps High TikTok reliance among women 

Republican Youth YouTube, X, Facebook High YouTube reliance among men 

 

8. The Literacy Paradox and Algorithmic Cynicism 

As the risks of online polarization have become clearer, the focus has shifted toward "algorithmic literacy" 

the awareness and knowledge of how these systems function. However, recent research reveals a disturbing 

"literacy paradox" among young adults aged 18 to 25 (Liu et al., 2025). 

 

8.1 Knowing More vs. Doing Less 

The paradox centers on the finding that higher levels of algorithmic knowledge do not necessarily lead to 

more constructive digital engagement. In fact, youth who understand how algorithms curate their feeds are 

less likely to correct misinformation or warn others about biased content (Orben et al., 2022). Furthermore, 

individuals with greater knowledge are less motivated to break out of their filter bubbles, partly because they 

perceive their information environment as a system they cannot control (Ajaz, 2025). 

 

8.2 The Emergence of Algorithmic Cynicism 

This phenomenon is driven by "algorithmic cynicism," a psychological coping mechanism where users 

conclude that individual efforts to resist algorithmic influence are ineffective. As youth become aware of the 

opaque and unaccountable nature of these platforms, they may adopt a state of resignation or disillusionment 
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(Tucker et al., 2018). To counter this, interventions such as the news literacy game "Lamboozled!" have been 

evaluated, showing that fictional narratives can help youth practice literacy skills in a non-political 

environment, facilitating the transfer of these skills to real-world contexts (Chan et al., 2017). 

 

9. Global Policy and Regulatory Responses 

The challenge of algorithmic polarization has prompted a wave of regulatory activity across the globe, most 

notably in Europe and the United Kingdom. These laws aim to increase platform transparency and protect 

minors (Boucher, 2022). 

 

9.1 The EU Digital Services Act (DSA) 

The DSA, which became fully operational in 2024, introduces unprecedented transparency and safety 

obligations for Very Large Online Platforms (VLOPs) (European Commission, 2025a). It requires platforms 

to explain the main parameters of their recommender systems and to offer users at least one feed option that 

is not based on profiling. The law also explicitly bans targeted advertising to minors and the use of "sensitive 

data" (such as political views or sexual orientation) for ad targeting (European Commission, 2025b). 

 

9.2 The UK Online Safety Act 

Passed in 2023, the UK’s Online Safety Act imposes a "duty of care" on social media companies to protect 

children from harmful and age-inappropriate content. It grants the regulator, Ofcom, broad powers to assess 

and enforce compliance, including the ability to issue fines and block services (Government of the United 

Kingdom, 2024). 

 

9.3 The Trans-Atlantic Speech Conflict 

In the United States, the regulatory approach remains significantly different. Section 230 of the 

Communications Decency Act provides broad immunity for platforms regarding third-party content, a 

principle that stands in sharp contrast to the EU's "Notice and Action" regime. Many US policymakers view 

the EU’s DSA as a "foreign censorship threat" that compels platforms to suppress speech protected by the 

First Amendment (Committee on the Judiciary, 2025). 

 

Table 5. Comparative Regulatory Frameworks for Digital Governance 

Feature EU Digital Services Act (DSA) US Section 230 / State Laws 

Liability Conditional; must remove upon notice Broad immunity; no duty to remove 

Transparency Mandatory disclosure of parameters Generally voluntary; proprietary 

Minors Complete ban on targeted ads Varied state-level laws 

Free Speech Focus on protection from "harmful" content Prioritizes absolute expression 

 

10. Conclusions  

Social media algorithms, while engineered for engagement, inadvertently serve as catalysts for political 

polarization among youth, entrenching ideological divides through biased content amplification and 

emotional manipulation. This dynamic not only undermines pluralistic discourse but also poses long-term 

risks to democratic stability and individual well-being, as evidenced by rising affective hostility and 

radicalization trends. Effective countermeasures require a multifaceted approach: platform-level redesigns for 

viewpoint diversity, robust educational initiatives to build critical thinking, and stringent policies mandating 

transparency and accountability. By addressing these algorithmic influences, societies can foster healthier 

digital ecosystems that empower youth to navigate politics with nuance, ultimately preserving the integrity of 

public spheres in an increasingly polarized world. 
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