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Abstract

Online shopping is a ubiquitous aspect of the modern way of life and to certain people, the
behavior may become addictive and the personality type will be a determinant. This paper
examines the associations that exist between dark personality factors, self-esteem, and online
shopping addiction among college teachers. In particular, it was theorized that the notion of
narcissism would be positively correlated with the self-esteem, whereas psychopathy would be
connected with the increased rates of online shopping addiction. The correlational research
design was used and 204 college teachers across Lahore were sampled using purposive
sampling. The respondents took the Short Dark Triad Scale (Jones and Paulhus, 2013), the
Rosenberg Self-Esteem Scale (Rosenberg, 1965), and the Online Shopping Addiction Scale
(Zhao et al., 2017), as well as a demographic survey. The relationships between the variables
were considered using descriptive statistics, Pearson correlation, and regression analyses.
Findings showed that there was a high positive correlation between narcissism and self-esteem
thus showing self-enhancing nature of narcissistic individuals. Interestingly, psychopathy also
demonstrated a strong negative correlation with online shopping addiction, in the domains of
withdrawal, relapse and conflict. There was also gender variation as male teachers registered
high percentages of self-esteem as opposed to females. The findings illuminate the
psychological processes that explain online shopping behavior of educators and offer useful
information to educators, policymakers, and mental health professionals to detect and address
personality-related weaknesses in academic settings.
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Introduction

In the modern consumer culture, shopping has become a form of entertainment, leisure activity,
as well as a means of emotional gratification (Workman and Lee, 2015). There are online
shoppers who develop shopping addiction tendencies since the buying process triggers
psychological reward systems which entrench the habit of repetitive purchasing (Davenport,
2012). As the internet has begun to rapidly find its way into our lives, issue-related online
shopping practices have increasingly become among various groups of people (Zhao, 2017).
The purchasing behavior is further aroused by aggressive marketing such as promotional
discounts (Can et al., 2019). As an illustration, Agile Marketing survey revealed that 95 percent
of teachers were more likely to buy in companies where teachers had discounts (Can et al.,
2019). In Pakistan, the pandemic greatly increased the trend of web-based shopping, resulting
in long-term changes in the behavior of consumption patterns (Zhao, 2017). Nevertheless, there
has also been increased availability of online marketplaces, which have been linked with
excessive expenditure and lack of control over finances (McElroy et al., 1994). There are a lot
of people who do not want their families to know about their online purchase, and they have a
lot of reasons why they do not want to reveal such information to their relatives (not to be
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judged, not to make them feel guilty, or know that they spend money on nothing (Davenport,
2012). It is more prone to compulsive buying because of psychological weaknesses like low
self-esteem, depressive symptoms, and decreased self-control (McQueen, 2014). To boost
mood or self-image in the short term, people with low self-esteem can shop as a coping
behavior (McQueen, 2014). Mindful consumption and establishing self-restrictions are thought
to be safeguarding measures against over consumptive purchasing habits (Tausif, 2022).
Teachers constitute an important sector of the society, and usually they encounter great job
demands and inter-personal stressors (Paulhus and Williams, 2002). These personality traits
are important in the way teachers are able to handle the professional and social life (Paulhus
and Williams, 2002). It is also proposed in research that university teachers can have different
amounts of dark personality traits, in which Machiavellianism and narcissism are occasionally
reported as higher than psychopathy (Sergry, 2018). The concept of the Dark Triad framework
describes three types of socially aversive personality Machiavellianism, narcissism, and
psychopathy (Aghababaei et al., 2022; Paulhus and Williams, 2002). The traits are maladaptive
forms of interpersonal styles, which can affect not only self-image but also the behavioral
consequences (Aghababaei et al., 2022). Narcissism is normally used as the high self-esteem,
Machiavellianism and psychopathy are the more common ones that are the result of the low or
unstable self-esteem (Dadds et al., 2011). Compulsive customers often indicate a lower degree
of self-esteem than non-compulsive buyers (Davenport, 2012; Sergry, 2018). The empirical
evidence suggests that people with low self-esteem status are more susceptible to irrational
consumption ideologies, which include viewing purchases as a solution to enhancing life
satisfaction or self-esteem (McQueen, 2014). In turn, the personality traits and self-esteem
difference may be applied to the online shopping addiction (Davenport, 2012). Since the
concept of digital commerce has become normalized and the importance of the research on
personality becomes more topical, it is necessary to investigate how the dark personality traits
and the self-esteem interrelate to predict online shopping addiction in college teachers
(Aghababaei et al., 2022; Davenport, 2012).

Theoretical Framework

There is a tendency to easily make purchases by having disposable income and consumer
products nearby (McElroy et al., 1994). Affluenza Theory is one of the explanatory models of
excessive consumerism that can explain the idea of compulsive buying as a social cultural
phenomenon based on materialistic values (Workman and Lee, 2015). The affluenza was
coined as a socially spread disorder with hyper levels of consumerism and the misconception
that more material possessions will result in more gratification (Wann and Naylor, 2005).
According to affluenza theory, the compulsive buying is a symptom of psychological distress
in the form of anxiety, overload, and weak self-esteem (Workman and Lee, 2015). Obsessive-
compulsive tendencies and impulse-control problems have also been found to be clinically
linked with compulsive buying (McElroy et al., 1994). It is identified as uncontrollable desires
to buy products sometimes even out of the financial means or necessity (McElroy et al., 1994).
The online buying trends have also been enabled by the rapid growth of social media and online
market places (Zhao, 2017). In the context of the COVID-19 pandemic, online buying turned
into a common way to buy the products because of the safety concerns and convenience (Zhao,
2017). Online shopping is efficient and accessible to the teacher, especially to those who have
the responsibility of carrying out professional duties and personal matters (Zhao, 2017). The
Dark Triad model has continued to attract growing interest in the modern-day personality
studies because it is linked to maladaptive and socially inappropriate characteristics (Paulhus
and Williams, 2002). People with dark personality characteristics can use online shopping as
an instrument of impression management or hiding their insecurities (Prusik and Szulawski,
2019). Moreover, self-esteem is among the common topics of social psychology research
because it is one of the key predictors of behavioral control and addictive behavior (Davenport,
2012). Thus, the current research aims to analyze how the dark personality traits, self-esteem,
and online shopping addiction are interrelated in relation to college teachers.
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Objectives of the study
e To examine the relationships among dark personality traits, self-esteem, and online
shopping addiction in college teachers.
e To identify whether dark personality traits and self-esteem predict online shopping
addiction in this population.
e To investigate gender differences in dark personality traits, self-esteem, and online
shopping addiction among college teachers.

Hypothesis

e Machiavellianism and psychopathy are expected to relate negatively to self-esteem in
college teacher

e Narcissism is expected to relate positively to self-esteem in college teachers.

e Lower self-esteem is expected to associate with higher levels of online shopping
addiction.

e Machiavellianism and narcissism are expected to relate positively to online shopping
addiction, whereas psychopathy is expected to correlate negatively to online shopping
addiction in college teachers.

e Dark personality traits and self-esteem together are expected to predict levels of online
shopping addiction in college teachers.

e There are likely to be gender differences in dark personality traits, self-esteem, and
online shopping addiction among college teachers.

Methodology

Research Design

Correlational research design was used to examine the relationship among dark personality
traits, self-esteem and shopping addiction among college teachers.

Sample and Sampling Strategy

The sample comprised of 204 college teachers (male=104 and female=100) with the age range
of 25 to 60 years. Sample was collected from different colleges through purposive sampling on
the basis of inclusion criteria i.e Age range was 25 to 60 years. Only those teachers were
included who teach in colleges. Married and unmarried both teachers were included in the
study. Minimum one year teaching experience required to include in the study.

Assessment Measures

Demographic Information Sheet

The demographic information sheet was used in this study including i.e. age, gender, education,
family system, marital status, number of family members, number of children, monthly income
and teaching experience.

Dark Personality Traits

The short dark triad (SD3) scale (John & Paulhus, 2013) was used for this study. It contained
41 items. It consist of three subscales such as Machiavellianism (13 items), Narcissism (13
items) and Psychopathy (15 items).

Self-Esteem

Rosenberg self- esteem scale (Rosenberg, 1965) was used for this study. It contains 10 items.
All items were answered using a 4-point Likert scale format ranging from 1 (strongly agree) to
4 (strongly disagree). Sum the score of all 10 items.

Online Shopping Addiction

The online shopping addiction scale was developed by Zhao et al.,(2017) which was used in
present study. It included 27 items, each rated on a five-point Likert scale
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Procedure

Permission was taken from the college authorities for data collection. Data was collected from
different colleges of Lahore. Before data collection, the purpose of the study was explained to
all participants. Participants were guaranteed about the confidentiality of their personal
information All the Instructions were given to participants. After detailed instructions the above
mentioned questionnaires were given to participant to fill them carefully. The participants were
requested to fill the demographic sheet first than short dark triad questionnaire, self-esteem
questionnaire and online shopping addiction questionnaires. All the questionnaires were
collected back from participants. Queries of participants were entertained properly. Finally the
researcher analyzed the collected data.

Proposed Analyses

Pearson Product Moment correlation analysis was used to find the relationship among dark
personality traits, self-esteem and online shopping addiction in college teachers. Hierarchical
Multiple Regression analysis was used to find out predictors of online shopping addiction in
college teachers. Independent sample t-test was used to find out gender differences among dark
personality traits, self-esteem and online shopping addiction in college teachers.

Results

The results of the conducted study were analyzed using Statistical Package for Social Sciences
and preliminary findings of the research is given below in the tables

Demographics Characteristics of sample (N=204) given below in the table.

Table 1 Demographic Characteristics of the Sample (N=204).

Variables M SD f %
Age (in years) 39.93 11.44
Gender
Male 71 47.3
Female 79 52.7
Family System
Joint 66 44
Nuclear 84 56
Marital Status
Married 97 64
Unmarried 53 35
Education
M.A/M.Sc 67 44.7
M.Phill/MS 64 42.7
PHD 19 12.7
No. of Family Members
2-5 93 20
6-10 54 78
11-14 3 2
No of children
0 63 51
1-3 75 49
4-5 12 8
Monthly Income 14.17 18.95
Teaching experience (year) 13.79 9.7

Note: M=Mean, SD=Standard Deviation
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Table 2.Psychometric Properties of Dark Personality Traits, Self-Esteem and Online Shopping
Addiction in College Teachers

Variables M SD Range Min-Max Chronbach’s a
Dark Personality traits

Machiavellianism 33 6.95 14-55 52
Narcissism 37.37 5.45 13-48 38
Psychopathy 41.05 6.86 21-70 .50
Self-Esteem 22.79 3.59 11-33 47
Online Shopping Addiction

Salience 6.51 2.90 3-14 75
Tolerance 6.90 3.08 3-15 .80
Mood modification 7.18 3.77 3-26 .70
Withdrawal 6.26 3.17 3-15 .83
Relapse 6.44 2.77 3-14 .58
Conflict 5.97 3.17 3-15 .85

M= Mean, SD=Standard Deviation,

a= Coefficient Reliability

Table 3. Summary of Inter Correlations Means and Standard Deviation for Scores on the Dark

Personality Traits, Self-Esteem and Online Shopping Addiction in College Teachers

Measure 1 2 3 4 5 6 7 8 9 10 11 12 13
1.Machiavellianism - 17* .02 -.07 -.14 -.01 .01 .02 .00 .04 -.13 -.05 15

2 Narcissism 32%*  18%  -.02 .05 -.07 - 17* -.6* S22 -.01 .01 .03
3,Psych0pathy .07 .06 .02 -.01 -.11 - 19%* -23%* .07 .09 12
4.Self Esteem -.03 .00 -.04 .64 .09 -.00 24%* .08 26%*
5.Salience 64%*%  S1** 39%* 25%* 25%* -.24%* -11 - 23%*
6.Tolerance STEE 54k 27%% -12 -.01 -.08
7.Mood A9k 33p%k 30k S21EE .02 -3
Modification

8.Withdrawal 5% A4xx .02 -02  -03
9.Relapse 59 -.03 01 -07
10.Conflict .05 -03  -02
11.Age 6% 94%x
12. Income 14

13. Experience

Note=*p<.05, **p<
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Table 4. Hierarchical Multiple Regression Analysis for Predicting Online Shopping Addiction (Salience, Tolerance, Mood Modification,

Withdrawal, Relapse and Conflict) in College Teachers (N=204).

Salience Tolerance Mood Modification = Withdrawal Relapse conflict

Variables AR B AR B AR B AR B AR B AR B
Step 1 08 01 .09 16 07* 14

Age -.13 =27 -.05 24 20 47

Gender A1* -.06 -.10 -39 -24 31

Family system -.07 .00 16* .06 -.08 .00

Income -.04 -.00 .03 -.07 -.07 -.08
Step 2 01 01 .001 .005 .009 .00

Self-Esteem .03 01 .06 -.10 .03 .03
Step 3 .02 .03 01 01 .03 .05

Mach

-.10 -.00 .06 .05 .03 .08

Narcissism -.05 .04 -.09 -12 -.67 -.14

Psychopathy -1.9% 01 .04 -.03* -.14% - 14%
Total R? 11 05 11 17 11 19

Note: For Gender 1=Male, 2=Female, For Family System 1=Joint, 2=Nuclear, *p<.05,**p,>01***p<.00
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Table 5.

Gender Differences in Dark Personality Traits, Self-Esteem and Online Shopping Addiction in
College Teachers

Variables Male Female 95% CI Cohen’
M (SD) M (SD) t(148) p e o ¢
Machiavellianism 33.36(6.11)  32.66 (5.83) 1 47 -1.23  2.62 0.11
Narcissism 36.87 (5.95) 37.82 (4.95) -1.06 .29 -2.70 .81 0.17
Psychopathy 40.96 (8.38) 41.11 (5.13) -.11 .90 235 2.09 0.02
Self-Esteem 23.41(33.49) 22.21(3.59) 2.65 .04 .05 2.34 0.33
Salience 5.87 (2.95) 7.10 (2.74) -2.63 .01 2.1 -.30 0.43
Tolerance 6.87 (2.98) 6.92 (3.18) -.09 .92 -1.04 .94 0.01
Mood Modification 7.13 (3.62) 7.21 (3.93) -.12 .89 -1.30 1.14 0.02
Withdrawal 7.30 ( 3.46) 5.29 (2.53) 4.07 .00 1.03 2.98 0.66
Relapse 6.97 (2.91) 5.96 (2.56) 2.25 .02 12 1.89 0.36
Conflict 6.84 (3.52) 5.16 (2.59) 3.34 .01 68.72 2.67 0.54

Note: CI=Confidence Interval, LL=Lower Limit, UL=Upper Limit, P=Significant Value,
M=Mean, SD=Standard deviation

Summary of Finings

e Narcissism has significant positive correlation with self-esteem and significant negative
relationship with online shopping addiction (Withdrawal, Relapse and Conflict) in college
teachers.

e Psychopathy has significant negative relationship with two subscales of online shopping
addiction including relapse and conflict.

e Significant gender differences were found, males have high self-esteem than females,
females has high scores on one subscale of online shopping addiction (salience) while
males are high on three subscales of online shopping addiction including withdrawal,
relapse and conflict.

Discussion

The current research examined the correlation between the dark personality attributes (narcissism,
Machiavellianism, and psychopathy), self-esteem, and online shopping addiction among teachers
in colleges. The results were discussed with regard to other empirical studies done before to
establish whether they concur with the existing literature. The findings indicated that there existed
a strong positive correlation between narcissism and self-esteem. This implies that the people who
are more prone to narcissism are more likely to report their high levels of self-worth and self-
confidence. These results are also in line with previous studies that have shown narcissism to have
a significant negative correlation with withdrawal, relapse, and conflict aspects of the online
shopping addiction (Kagan and Zsolt, 2019; Stenason, 2014; Muller, 2021; Shi and Jiang,
2016).As opposed to the initial hypothesis, narcissism was found to have a significant negative
correlation with the withdrawal, relapse, and conflict aspects of online shopping addiction. This
means that the highly narcissistic individuals may be less vulnerable to problematic online buying
habits. The same results were noted in the previous studies, which imply that maladaptive
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narcissism is a negative predictor of online shopping addiction and its subparts (Alav et al., 2017;
Cai etal., 2015; Cai et al., 2019). This is in line with preceding studies that show that psychopathy
is a negative predictor of compulsive buying and problematic internet use (Shinya and Kinney,
2021, 2022; Caroline and Hanna, 2021; Can et al., 2019). Psychopathic individuals can be less
emotionally engaged in or responsible and thus less vulnerable to addictive online shopping. The
study was characterized by gender differences. Male teachers also had much higher self-esteem
than female teachers, which confirms cross-cultural results that indicate that males have a
significantly higher self-esteem level (Jim, 2016; Wiebke, 2015). On the dimension of addiction
to online shopping, females scored higher on salience dimension, which implies that they were
more involved and enjoyed the activities of online shopping. The previous studies confirm that
females are more likely to use online shopping as a source of pleasure and satisfaction (Faizal,
2019; Ali and Veera, 2018). Nevertheless, males had higher scores on withdrawal, relapse and
conflict dimensions indicating problematic patterns of online interactions. This observation is in
line with the studies that explain that males are more susceptible to problematic online behaviours
and risky behaviour (Kagan and Mark, 2018; James et al., 2014).

Limitations

The research was limited in a number of ways. The duration of questionnaires could have
decreased the level of engagement of the participants. Other teachers refused to take part, and some
teachers might not have responded keenly. More so the results are confined to college teachers
only and cannot be extended to school teachers or university faculty unless there is further research.

Recommendations and Implications

Research into the future should adopt larger and more varied samples in different regions to
increase the generalizability. It can be enhanced by incorporating qualitative or mixed methods,
which will allow exploring the psychological processes underlying these relations in more detail.
In practice, the results are applicable to schools, since the insights into personality traits and
behavioral patterns can help in creating awareness and intervention programs that would help to
facilitate healthier online behaviors and psychological well-being of professionals.

Conclusion

Finally, the research points out that self-esteem has a positive impact on narcissism among college
teachers but there is a negative influence between psychopathy and addiction to online shopping.
Regarding self-esteem, as well as dimensions of online shopping addiction, gender differences
were identified. Such findings are related with the developing literature that considers the
psychology determinants of online consumer behavior and give an understanding of the role
personality traits can play in predicting behavioral tendencies among professional groups.
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